


40%

35%

30%

25%

20%

15%

10%

S%

0%

2

1990

(

)

1995 2001

x 100




0% 10% 20% 30% 40% 50% 60% 70% 80%

69.1%

1998 8

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

13 3



0.0%
61:5% 29.0% 9.1%
0.49
0.1%
43.2% 41.0% 15.3%
0.49

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
a o o
o |

14 5



2002 , 42.4% , 55.8%
- i , 1.8%
(n=1004)
2000 50.6% 48.7%
(n=1504) | 0.7%
1998 50.5% 48.3%
(n=1504) 1.1%
1996 39.7% 59.3%
(n=1509) 1.0%
1994 61.4%
(n=1502) ‘ | | | 0.3
0% 20% 40% 60% 80% 100%
10 2002 10
2002
o =] m] m]
[ ] o =] m]
2002
2000 29.5% EE = = B
i 38% |35
1968 BT
I 2.5% 31% |35%
1996 28.9% 32.9% R
I 2.9% 28% |2.1%
1994 BTN
1.9%_ 3.7%__] 3.2%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
10 2002 10



2002

(46.6%) (29.9%) (29.2%)
2000
(60.9 ) (51.8 ) (27.6 )
9 10 2000 2002

eConsumer.gov

35%
3%

3%

4%

9%

13% 16%

2001 4 27 2002 12 31 eConsumer.gov

eConsumer.gov
2001 4 IMSN (




eConsumer.gov

600

800

1,000

1,200

1,400

1,600

11,468

1 650

] 621

199

;%E::]l??

328
274

1872

n=3,498

2001

4

27

2002 12 31

eConsumer.gov




02

51

73

32

54

121

01

18

35

27
59

10

103

00

12

34

29
67

10

108

99

16

54

12

79
99

14

177

98

14

52

12
71

88
12

171

97

33

16

39
76

18

138

96

29

11

32

71

10

116

95

21

10
16

21

55

14

11

103

94

10

29

52

93

22

39

PIO-NET



